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Abstract

Branding is an applied strategy to differentiate an organization from other
organizations. The purpose of this study was to guide the attention of health-oriented
organizations managers to the concept of organizational brand identity.
The recent twenty years articles were used in the Persian and English journals from
databases in the Google Scholar, ProQuest, Elsevier, Pubmed, ISI (Web of Science),
SID, Iran Medex and Scopus.
The search for articles from the mentioned databases was mainly done using keywords;
Organizational brand identity, organizational reputation and sport and health-oriented
organizations. The process of selecting articles was based on this strategy: In the initial
search, 153 articles were obtained, and after studying the titles and abstracts, 42 articles
were selected. Following the research process, 32 articles were selected by reviewing
the content and full text of the article, of which 21 articles had the necessary
characteristics and were in accordance with the indicators and objectives of the study.
The review analysis along with qualitative approach was used.
The findings showed that there are several models that have evolved based on the
evolution of the concept of organizational brand identity. Considering the dimensions
and elements of each model and their combination with each other, the key variables of
these models can be placed in service organizations such as the Sports Medicine
Federation.

Keywords: Organizational brand identity, Organizational Excellence, Sports Medicine
Federation, Review research.

ClinExc 2021;11(12-23) (Persian).



mailto:shojaei.vahid@yahoo.com
http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

.

WL Il as
hag)y —¢ibjeel
(PW-1P)P o)lad @a3)L 0)9s

90 g Yt SHAGLO Sht (el ST i (o0 Rt (guild sl el el SR
(o329 et 3i O Guuntl yiei)

Tl o 5*VL,,_9L>;_XJ g OOl ey Jae Low!

oS>
(g opl 5l Ol Ll o3 5 Ol Ll 31 Obejle eSS 05500 plate Cogz (63,55 (65l (gl
035 Slile iy Cusn 5 S a3 5 Sleile (Gl § 55 50 4 el SOl Ol pids 4 55 (il O gola

!

GOOg|e ‘élﬁw‘ Ls\.&a\iil.l JD J}>-}A L,’.M.:Li.r\ 9 sﬂ)b Q)KM JD Q-L:J&__.)\e- QYLE.A J‘ ‘(5)3}‘ d:.é:ﬁ‘ gj’.'.‘ )}
CIVILICA ;4 Springer Science Direct Medex Scopus Sl Elsevier Pubmed ProQuest SID Scholar
Ui (bl L Cugn tedS 0851y 3 6,804 b ballis (g i s oslinal sl Lo ¥e b LS e
Organizational Brand s LaoT L;,.:lis\ dslea b 5 5550 si.nj O gaml )8 9 5 ealaDn glaObe sl ¢ Slo sl
<, s Sports Medicine Federation s Health-oriented Organizations Organizational Reputation cIdentity
bl s FY 3ldw (laodSr 5 pslie e anllae 1w &5 AT Cows 4 dlis \OF 4yl (g gmian 43 .25 S
e gl st la 5l S5 oty dlie¥) 45 ks Sl lie ol oo g lgime oy o b LY caalsl ys b5 &
sl 035 S350 55 5 650 AT Sl SEMBT e oyl Julos bl

GG 5 2SS e S 5yl sy eadane sladie (Gleile Ly o gr Lo 5 slul ) ghtea oS 515 OLES el

2y bdae ol ST (gl e Ol g o cr.ml;.hQT b.,.:fjsjgj..ujmaM:Jﬁ.ipr;pjzlaflcgd\?}St{...Uh\:.&b

(S8 Geio (8358 (S O el Slajle S ¢ Slosle iy s sa 1SS (SO S19

Ol e sl ol 13T o813 (gl ol ¢ 555 T e (65573 (5 gl

S PR WY I ¥ ISP WP PP S SRRV P AESR I

Ol 6 sl ¢ ol 15T o883l (gl g ¢ 5555 u ke 03 8 lslenl

Email: shojaei.vahid@yahoo.com 333 S a0 8 (Gl ol 0dSCails (5l dmy 15T o8l 65t €553 e 1 s ok 5

VBTN s sl VYT Sl S gl B ARRANYAYSIESL s U

1100 1130 P o)ladds «@23)L )93 W s

.J\Jél?sij)}éiﬁQ}:ﬁ»bu\éﬁﬁdh&éhobjb/

P



mailto:shojaei.vahid@yahoo.com
http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

519

uljlSas g pylglas

G 3l Ll diedalie dsde 4w
bz 03 (&g 5 Kia (oasd) il
S 509 S 5b 63 (0P LledolilnE (5 lou
Glletar cdalsy Jals &8 sls &1 S Jus 5
3 bamisn s aF slaar (Kb s i
uﬁb&@ E) J;S‘)}:g le U'“L“"f .(\b).,b'la.:ﬁ 4.5\)\
quoLS)\ C;.LLa:- g;.:l.i\.; @ ;-\J)\DJ{JJ .L;J.: \:“'.’.,5'“
iy Solems 358 Sl Sales s OOl
Ol o gadal Julse 2l 5 2550 il 53l
i Gamlyd Ll e Ol ¢S
waS i A5 A 5o Slslp Olblee &7 5555
Ol on 1y 3,13 Wl sl 5 Lol (eSKadl o
s Do 5 5 ges Sldals Slojle &, oS Ol gea
Colid g I L 63L ) Hla do B Olejlu pl s a
@ g A Al LUl &y el 5 Olble
oSl pagie 4 bl ale 5L 1 Ol
qﬁﬁm&).s,aﬁjfjguq-w&wﬁq
@ Sl 5 e Ly Cugr il OT sl ise
s Shs Sl b S wal e ol el Ly
Olpde Sl 53 (solslea laog S L el s
opls &S Sy (Msls 13 5 e 0Ll
3L a5 Oledst b J e L Lok S 4 Ol
0329 3ol Sl shtea (68 L Sy ga bl il
St U5 B 5 ()8 S 5 6,8 S 5 L )
Lo glaasl (Yo d (g 5 g 9) el Sl
Cadw o 3 Lf).s cobsle ¢l il 5 L
¢3,05 o3l 3 4 el Gy é";i O gl o L3
Slarw o5 Glaael 5 5 Olhee WOl jle ol aseilis | 5 5
Jo 535 o chins plnil ily b [y
bls Ll g (gles 28l

.

o0

Gl Sosy 5 0L Sler sl 5 LIS daw s
Sk 5 L o 0L s S (26,
Sllp Sehomn 5 b e 2 SWb
Cldg 5 bl b oylsen Lo ol ()dzun
ol e (3,15 ol s 4 ol le (gl 5 1y i
Jlse b0 4553 5 ogdhe Ol e Cosl 0h o 5o
S S Ss UK (Glldss K.
53 MAsL s Olbbs ol Lda Slejludg
Cujo a5 o g dal st G g L0l (mnds o
el sl 26,
021 3 63,0 Sl S F 2l 5SS 5l
(Sosen Ky psgs S| ol s (sl o ain)
S by Cole gl oS ol dis pl e
sy dols glacdle Ll 4 Lol lul
Ok p Lol 53 @S J5 5 Colds
Al L O ol 53 Glejle sla S5,1 Gl o
P 5 Dl pm 058 0 Gl (Slime 4 Ly g8
3w 0s S ol Gl 5 LewS Ol
Gl Kwods das o Ol oo Slalllas ()l
ool 03 8 L Od alid 5 ugm ol L S )
WG, sby ()6, Ker dlen  2ie doed 345 o
O i @0l 5 2o S 0as e gL
by, 5 @olasadls  Sbds (W s S
0035 ol pon 4 058 Gl 1y Sljle sy e
Ly g g Llosls 0L b5k Oliiss caslive  sbay
5 ST sleel 4 (0ogh o 33 bl Co e
A oler Jold ool bl Zupe Y el
laday (WNAEL 0 slad i 9 esed (Obejle (J g
o 83 S LA 0T w1y Gl ST 5 el
WEir ity feite s GRS S 5 AS
ssate 5553 0T 4y Sy 5 alaly ¢ 5 5L 0o, K0
wig b ST Jas b S5y 5l oS 5 Sy
213 o (A Gl (g gp ) phie ()AL e
sul (daly 5 AU S)or Saw sl

| 1100 Ja3ls (P o)lasd @as)ly 5)9s

WG LS


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

il sip

(Organizational Reputation Brand Identity
Sports Medicine ,Health-oriented Organizations

WO 4yl (g gmtar 5 .23 S &, 4 Federation
5 opste g p 5 addlln I ey S aT s 4 e
Gl aalsl 533§ Olsusl lie £Y sl oot S
ol e s g oy p b i ¥Y (G T
sesY G S5 daly dlie ) S Ls Sl Jlie
o) o les g andllas il 5 s et la U gt
S 3850 5 Gosm AT Gl SN mbe
) 03 g
sl
e Gk 5 Al s (TNOLSKes 5 (5 bl
Osir b 5 LuTp Gsys bl coale
Gl L 0j g 53 L pde Gla Ss) 5l (hres &S )

(\*)J)}T Cwd 4

Calits e o€ s 51 o o slal 1) 0 3ked J9s

SElr e | Mgl 5 ST SAS
(¥ee9) (o) | e

Ly gn sl

byl

2] =2

Sl i
e

WS

Ka

A)Li‘»l:}é

@:QLU'LA
Jros

e 5

Sl fal)

33 0L 5 elS Gdss glaasl bl
o Calee Gt b OlF s ) eled dsde
(Y M ESlS (YIS 5 Ly S p (G 5lup siis
R T TV G oo PR P P

NS o 0 il o150 o8 s b

LY 4 Ji”: Gl gl dled Gl slazsl s
5 dshied dgdue dsphe 5 (So53 SV g
Sheslinal gl S s 580 Sbas glaobjle
rl.\é\ O anwy g L, glagsl
S 4 OMF OHSer 5 e Sl S
A Olgea i, d8 &, Sl 0,6l &
b bobjle .Calaplejle 31 6 ks ot ¢ ol )ls
Sl VL B Wlse Ll Ly oS
Srdicant 5 S fuw Ollds 5 OV o
Ola cpl 53 (NS als L8, Jlie )5 1) s
Ol ydd Ll a0l &S ) 50 55
o Bl sy 68 Lp ) B Sy
o e 4 0T D8 WS e 5 Ol e 3530
oty bl gd anrl e il Gom i LOLL
LT s ods J_f)s Sose 93 e S5
o) Sleds 4 s sbawT 31 U Sles
Oliwss po 33 5 o350 (5 R Slezel gl
Fore buled o Sute (i &5 G5 s (S50
CSHlie als (gl yls oyl Ly sbaaks, OUS
5 5T Bl 5 laeyss 53 Olblie o5 28
sapal 0T (laey Slods & 03 2.8 U1 o
cbedls Gy Cel Ol bl Wy Cosr arwy
r.:.aalji- 2548 ol 33 Oganly s oyl Al glacin

.Jﬁ

o 095
03 edaolr OVe Iy e G opl s
SLelSl 53 sgrse ST s b SO
ProQuest SID Google Scholar ¢ sledb
Science [Medex Scopus ISl Elsevier ;Pubmed
sldls o3 505w 55 CIVILICA , Springer [Direct
S o b e ¢ et A oslizal Yo¥ G Yo
Pl Gl Ly e slaellulsT )l
S O ey g reaCd (slaObe 3l ¢ Sle il

Organizational _cx LoT ng,lfv'\ dolae b g 25559

1100 130 P o)Lasd (@il 5)9s

L Jas


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

519

uljlSas g pylglas

Sl pelies D) gt 5 Ly Dugr NS (S

WV)Aas o )l 3 5T Cos 1y L

> R
"y — —
Y, v
.
v - -
-~
b -
. -
)
e -
-
-
o= e v
- -~
” .
» ..
-
- -
S < i
i

XAV 0L 5 i) Sl £ S pn Jia F 0 lods 518903

Jaa sl OLEs (P00 8s 5 Jlbdul a3 mls
5 Flxl osladl (b Jolse L Ly ysa
sfes dpp 4 b pab SUSSS
1y LT daad 5 0L e (g,lsby 5 Culd,y ¢ 2bol5L

(YA 5 o gn Sdmn o 5
3 Sl M) Jlax 5 sble anlllas ams pioman
5 Sl dem Sl Ly upr e G
5 dp s Slee p Glle 48 e b mes
03 (Y 9) 50 5 e Siladses L(YA)5 4 OLS I8 sl
Jole ¥ a8 sl Ol W PR Gas Lo g4 o
a5 S 65 Al (o35 5 e el
5 eaygl .l IS ST yw ks
e Ca 5 ,5b Ol il Ol (N0 Kes
Ly Cusr Cole S a5 Wngad &1y 1y Ly
SW dde 53 (M54l ey 3,8 Ld Sl
5 syl bug & O Jus e L,
(Slile  gbadie Wi Sb o (Tl Kes

(e cg3lasl (e (ol 5 Soa

&ls p P oy
bkl 5 ple 51 0B, Glo Coje
55 o Az

Ol 3l (Lol) Ly Cogh (ad,8)
(il g el00) o b e cls

L 40

Sl elus sl p cugh (s
Obblre [plie slajls ole Wb ol plnoe
S bl Gl Glejle Wiy cugn g lejle

(VA eSSk g s 55 b1 st ol PIETYY

Je b s MO clesl 5 ] 0S5
S S 55 4 Al Tows o ol 4 L (63 e 5
e L 53 )3T 5 5 BN 5 iy 5 54 e
VL ,lsedge 5 L (G mis pd 5> 1y &
S Ldd axge (Vg9 SU oy Jab cd,
5 Bkl bl ctleds e 3 b 51 OLLLIL
GLL MGl 58 L, Cosn Wilg o 28T
S azils ASTT W 4 Gle (NG5S 5 50T
Coaslie 5 Olasa0les Slds «s by 4 ol g oo
e g oade e Slds 5 Sledbl s
Cosp S Lsls OLES (W49) Sl g (65l (YF)s 55
Sy Ly a del 5 L 4 ey Sl Ly
Jhte 51010)3 13 (gylsline 5 Cote Sb W gy es
45 5 O ke sl (TINOLKes 5 s
3 OLSLIS 1, ,3h o el iy 4 e DT

.(\’9)3;@ B LAQTKSB.& .sjgh..c

M ISR
>; Spa R /\i
By Cogh el
Sl Ny

NF O 5 sy Sl L5 S sa slactaly oY 0 5lod 518903

p L 4 slael sl s ()0, =X

S ol olobian 5 e L6 L Sl 5 Sy e

[A) 11€00 J00 <P a)Llaids @a3) 5)9s

WG LS


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

il sip

S 1l ol Sl 5 gomn g BOT (35 50
ol b3yl e otis S Olalw o&K5L
Sybe e Kp ok 5 1B sS4 S
5 ESSFlel Sonde leasly gl
5ol WTos Demen gkl Jb gl ol
03,05 g 53 1y Ol olKaL Ly 035 35, slou]
oKl Sler oL slas aly andllas L (Y+15)LL
3 I S5l g B QLT mise 050

(£35S olalid |y i Jo bl S 5 Coda
S S Hb L WL 5 s
5 e bt 5K (ol a5 sle s
5 o8l sl i ilse iy 265 Sy slabs
sl 53 1y o8l Ollsplem sy L Sl i)l

(P sl _)35.6 ..Uﬁ o_'}g_) g};)‘)‘

o
3 Lo BT (e A ans b o F wen|
Copde SE e 5 SKss s 2m 2blL oS
ol 8l palie il & 5y ol SLJIL
5 dpamme e ol Jl 5 edb b (ppsa S5
@8 bl &5 5 s S e b S
ol T p (sd e Sl 5 LYK
o s ol oy ol wliJA&S JESBELY
» bl e O e o8 ol
ol palie 3 Sl nl 5 LA oS
slaasl bl 50K 38 26 L
SLolejle s Toee & sae Slidsw I ol
s opl el plonil 5555 5 bl by Lo e Sless
Saamise 53 Olbbus 51 (ol S Al jaiin
S8 ler ot ol OLSS LB Su sl b s e
R T N e N LR
oo plply WS 0T Ol 5 esls (5 2 jlel
0 U poalie HUST 53 1) 5 oKl Ly s
5 s B Ll oS 5L bl

(Dpamen d ¥y Jaie Ly Cugp (10000 Kes

Sogme S8 gLl s Dol 5 s GBSk
KUADRESAES

S sls Ol (Y00, Ker 5 315 b s Gain
ol 35y Cgr Ol L it 5 Gy
K(A DEYIFPWINTIIIETY

Ol MR0Ler 5 Sletel (Sin Gudss =b
by g Jazhe Lip Zepp o o S sl
TSP NV N g e ST E PGP
(i 3 o)l OLSGSL cable 5 LSl R (slaisy
ML o S5L b QLS cp sl o Sas
Cdb e S Wsls Ol 35 DO 5 ¢l
sl OES3L (g5l S o a0
O o lgea OVlan L Julss 5 Cller slaas 5
P Sl Ly 4 bbby anns p o8 Susr
3 Ky SP el 5 0 (sl .
2 S5 Jelse Olgea | Ol 4 e o iy
2 ODLles S - lae (5555 Slaos 8 4 s,hsbs
S S5 OLKan 5 (ol G slaaly bl
4 Olsln (55l3by Sl olin (6 Koy Xy LI
5 odjeche (XOABL o b, oy $ W
Lyoss Sl 5l olle e €11 L (Y496 55,
G,y 9 Ky ehs SOl Ly DLl Ll Ol
Cush momen s (g balme 5L W, s 4l
AU L s eh 5l 5 K ek A5 Ly
55 (r0Les 5 Obslds (f)dils (g ylsbiae
G2ly Ly Sy 98 &S ko) ot oyl 4 E gy
Sl & Cwl p3Y 5 2L it B OL ke
(s S L g (St 35 B dlaul pegdle Sleus
slawl 5 (6 mie A STy ol (leds c)a.u;LL“J\
5 Gosn GBS @ VAL LoT s slael
PET iy Cun e o8 sl Ol (TOI01S
5 Ol olasl 5 agry o sie b Salea i
DML Ly Cugp mnd p Sylolime 5T ol
s opl 4 S 53 (FWOLSKes 5 gl
Lig, sbe p bdshe Gl L,

1100 130 P o)Lasd (@il 5)9s

b ¢


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

519

uljlSas g pylglas

AT s b5l 0BT a5 0L 2 50k
5 shle G mlE s (ol 5 ke
il L Cosa ote 361 ST (va) Jles
By O ooy 5 Ly 5 Shes 5 Sl dgm
el S G ol gladi 5 O yd8 baasly & 5
5 DCad 5 O s (s 8 e (K5 5 gl
L3l gn (PS5 mmn 515k 5 (S5 me 5 ol
Cugp ol Ol pomen anllbes o Olides
Sy @S IS G Wi Glile
MO0y Olds g sdaee L 5 O gomed ke
G156y <l 5 (FENOLle L 555 55 Gl
okd Sy Bl g slazel (Sleds CaaS 5 b
Ly g oy 5 sl 5 lainn Sl Tl 5 (V)5 g
T ol Jeged S 1y glasaly Ll Sl
Syl g b

his b slacty 0L s 0y, s
b as & ool il ol b as s b, slaai,
Slods 4 s 5 (Sl o b4 § Sl (25
Slaoss 53 Hias (Shi O syl sl
2 ezt Ol 3l dm Sleds 555 0l 5 (6 i
g opl 5 Shes b sl ol Eol (glaan sl Jled
g 5,8 LI GE 5 pslle oLl Olae o
b 505 G0 sl gm 3 Ogmaly s ol elas
oo sl 4 50T 03y 3 Shes 5 Coale s
e NGl ol GONS =l 55 5 26,
I sl du o8 Sl 4 (oL e
(S5, 3,y b bl okd aw adllas oyl
LS iy osba s Slole Ly o) e Dl
NP s asm 2503 SN O gl 3 Sl

8,8

S 5 doms
C""‘ opsh s 3 Ol 5 Ceea 4y
u;i:“ﬁ C’}':*“‘)v\é Sl & GQ}J}A g_s"L‘Jé';

bl edgs 4 1y OT Cupde B30

ke 3 da e ol L e sl g esd Ol
DAS e 3 A8 S ST Jlazlr by
WS wlaand p Jazhe grsid b
Sl 5 b Sy s daly 5L Kl
o ot cpl 4 RS 5 a5 0 5L 5 550
(P Colem Sl ey hils L5 Ly gp oS Bl
Wy Soleme 3585 Sl Kaales a OMle
23 (9wl o sadal ol o 2alS 5 25,0 2ol 53
XeOLEer 5wy oS I g b ol LS
Wyame y Jazia diy Cosp odifle GAIST ols
sl bt 1y ABT 5 Gl abT (Sleas
Ly o Jbe sdijle sla e (1FAOLKer
sbadie (Gljle badie I wlole Sbjle
Slaadlpe o ams slaailpe (olarl 5 (Sua
3 S sbadie (made bl (g3ladl
IS i s ol b ke Sl Bl s S8
Cusn Sl 3 1) edly gl o s (1IN0 s
2 s stu)gi;) (Y~~A)d§.::wl§ Ay L
L Casr o bt 0ol L (2LOBL s Gl mbe
5 Sl s Gl e 4 ar g CSEE S 4
X AROLRes 5 sy Goliows 53 i Cu g axu s
Jolse 5t M0 5 0S5l 5y 5 sgke
Ly Cusn b iy Crasd s Lk oK
Ly e Cusn Jolse Sl KpeS las
Sl LS Dbyl 5 g 2k b bl oy e
Sl 3B Ly sa Y YRWleys &S5 sl |y
5 e SIS e 16 ST s
S WLy esls Ol (¥49) sl 5 (o)l b daloety
Pl g Ly ey Sl Ly Cuse
333415 oylsline 5 Cute ST L (g eh HLS,
5 Shhtal ags glasl (Dldlae ol mls LS
sl J»L:. Ly Cosa Jde &S sl ol (\Y‘%)Qb&uﬁ
gors PEST L by Jalse b &5 Cul o5
et il a1 0T ey 5 558 e
5 Dl ool s Sles 5 Sljle Ly Sy

v 11€00 J00 <P a)Llaids @a3) 5)9s

WG LS


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

il sip

i Ogmlyds Al e Ol &S
o3 53 Slejle L & Olyien 015 o 1y (500
Ot Cugr S8 Dk 5 3 g0 Bl 2555 5 Dl
Olbls Ctlis 9 2ils b ool Hluw 4= b Ol

Ll dal g Ll L ol
Osuslyls & 3l Olas Gaiss ol NS (o, S ams
s oSl Gl Olses S5y (Sap
Ly Cugp arms 5 Olodiy Lol ) peeladle
o Ay Sladae Sl el o Hoble oy 5 LSL
ol Olpde 8 35 e slgtin baly ol 3
ladde 5> S5 glagine 5 Jalge 4 Osml)ld
IS A Oamlys 3 1) 0T 5 bl g 2 e
(Sl e Jo Jolso 4 a5 1l on .8
tr g GG F el (b 5 O el Sl
B s Sl b S5 b I L g

.}}w

References

Olies Sl Gols arsioysn fadye (S5l

(N Cwl 03 5 3l sadle 55 L5
s S5y 5 Sl Ol Slzsl Kbl &, Sy g
oolsle Ol 5 b gbly cOoldal da i)l
S syls sy adme SYs A8 e eie
S o ar Sy Ly Cusr sy oS b
Sl Olbbes U LUl Lgws JYs ol 51 S
ALl plate sl Ly Ol Sy ga S
Ol y5 L, ¢/§153\J:;,\ Cogp tdas o Sl Sl il
G 4 0FLS e 5 it Olble
SR bl g ljle &K Calid wedd e A8T
4 F 5 Casn (i ol Oblei LS e e )
el Ol &K 3 30 a3 o pbes JLSs
G Sl Jegud Sl ge L G5l o pn
Aol 5 S S e a3 ) Ly 0
sbobjle o "\iTu“ oleea 0T sl olyls
S L pens il Cale g g plil e 5 S 8
(osor AT Ctle & LT ST Cudbye 5 )l

ols K LT 5,0 Gyl 5 oo 4d Lais

1. O'Regan N, Ghobadian A, Sims M.
Fast tracking innovation in
manufacturing SMEs, Technovation.
2006; 26(2): 251-261.

2. Aaker, D.A. Managing brand equity.
New York: The Free Press. 1991.

3. Rusta A, Venus D, Ebrahimi A.
Marketing Management.  Tehran:
Organization of the study and drafted
Books Social Sciences (SAMT). 1998.

4. Urde M, Greyser SA. The nobel prize:
the identity of a corporate heritage
brand, Journal of Product & Brand
Management. 2015; 24(4): 318-332.

5. Bridson K, Evans J. The secret to a
fashion advantage is brand orientation.
International Journal of Retail &
Distribution Management. 2004; 32(8):
403-411.

6. Ashforth BE, Mael F. Social identity
theory and the organization.
Academy of Management Review.
1989; 14(1): 20-39.

10.

11.

Sin LYM, Tse ACB, Yim FKK. CRM:
Conceptualisation and scale de-
velopment.  European Journal  of
Marketing. 2005; 39(11/12): 1264-1290.
Hogg MA, Abrams D. The Social
Identity Perspective: Intergroup
Relations, Self-Conception, and Small
Groups. Small Group Research. 2004;
35 (32): 246-276.

Kim AC, Dongchul H, Aeung-Bae P.
The effect of brand personality and
brand identification on brand loyalty:
applying the theory of social
identification. Japanese Psychological
Research. 2001; 43(7): 195-206.
Morrison A, Anderson D. Destination
branding. 2002; Available from: http://
www.macvb.org/intranet/presentation/D
estinationBrandingLOzarks6-10-02. Ppt
Accessed 18.05.03.

Harris LC, Ogbonna E. Strategic human
resource management, market
orientation, and organizational

1100 130 P o)Lasd (@il 5)9s

[ANCYEIEINYN


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

5191

ul)lSn g gylglss,

12.

13.

14,

15.

16.

17.

18.

19.

20.

21.

22.

23.

performance. Journal of Business
Research. 2001; 51(3): 157-166.

Aaker DA, Joachimsthaler E. Brand
leadership. New York: The Free Press.
2000.

Behabadi F. Secret Flying of Brands,
top entrepreneur, Tehran. 2009.
Kapferer JN. The New Strategic Brand
Management, Creating and Sustaining
Brand Equity Long Term. London:
Kogan Page. 2008.

De Chernatony L. Brand management
through narrowing the gap between
brand identity and brand reputation.
Journal of Marketing Management.
15(1/3): 157-179.

Beverland M, Napoli J, Lindgreen A.
Industrial global brand leadership: A
capabilities view. Industrial Marketing
Management. 2007; 36(8): 1082—-1093.
Jaberi A, Asadi Dastjerdi H, Mazloumi
Swini Khazaei J. The effect of team
brand identity dimensions on the
behavioral loyalty of soccer fans in the
Iranian Premier League. Quarterly
Journal of Sport Development and
Management. 2016; 1: 2 - 20.

Bahreyni zade M, Ziaei AR.
Investigating the effect of risk aversion
and level of involvement of consumers'
product on their loyalty and verbal
advertising of brands: The mediating
role of attachment and trust in brand.
New marketing research. 2013;7(16):
101- 116.

Essamri A, McKechnie S, Winklhofer
H. Co-creating corporate brand identity
with online brand communities: A
managerial perspective, Journal of
Business Research, In Press. 2018.
Coleman D, De Chernatory L,
Christodoulides G. (B2B) service brand
Identity:  Scale development and
validation, industrial marketing
management. 2011; 40(7): 1063-1071.
Kostelijk E. Commentary Identity based
marketing: a new balance marketing
paradigm.  European  Journal  of
Marketing. 2008; 42(9): 907-914.
Bashekoh-Ajirloo M, Ahmadi A.
Designing a Conceptual Model of Brand
Coolness. Quarterly Journal of Brand
Management. 2020; 7(22); 1-32.
Beverland M, Napoli J, Yakimova R.
branding the business marketing offer:
exploring brand attributes in business
markets. Journal of Business and
Industrial Marketing. 2007; 22(6): 394—
399.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

Batra R, Ahuvia A, Bagozzi RP. Brand
love, Journal of Marketing. 2012; 76(2);
1-16.

Shirazi A, Sadeghi F. Investigating the
effect of brand identity of services on
brand pride by mediating brand
commitment and brand citizenship
behavior in Aria and Bahman 22
hospitals in Mashhad, Brand
Management Quarterly. 2018; 5(9); 79-
107.

Porricelli MS, Yurova Y, Abratt R,
Bendixen M. Antecedents of brand
citizenship behavior in retailing, Journal
of Retailing and Consumer Services.
2014; 21(5), 745- 752.

Baloochi H, Hasangholi Pour T, Maleki
Minbash Rozgah M, Siah Sarani
Kojouri M.A. | investigating the effect
of brand trust and identity on brand
promise,  Marketing  Management
Researches. 2016; 7(14); 59-80.
Esfidani MR, Ramezani MA, Shah
Hosseini S, Interprative  structural
modeling of organizational brand
identity at the B2B market of IT
industry based on marketing
performance, Journal of Business
Management. 2017; 8(2); 259-280.
Abedi E, Jamaloo F. Study of the
factors affecting the organizational
brand identity and its effect on brand
performance and employee satisfaction
of Alborz Insurance in Tehran province,
Journal of Business Management. 2018;
9(3); 617-640.

Urde M, Baumgarth C, Merrilees B.
Brand  orientation  and market
orientation:  From  alternatives to
synergy. Journal of Business Research.
2011; 66(1); 13-20.

Amir Hajloo A, Nazari R, Azimzadeh
S.M. ldentifying excellence model
elements of Iranian national soccer
brand. New trends in  Sport
Management. 2019; 7(24); 95-109, 13-
20.

Eivazinezhad S, Blourparsa MR, Akbari
M. Improving the Mental Position of
Brand by Improving the Brand
Personality: A Mixed Study. Quarterly
Journal of Brand Management. 2020;
7(21); 1-38.

Moshabbeki Esfahani A, Vahdati H,
Khodadad Hosseini SH, Ehsani M.
Designing the Brand Identity Model of
Iranian Sports Industry (Case Study:
Football Premier League). Management
Researches in Iran. 2014; 17(4); 202-
223.

q

1100 1300 P o)ladds «@3)0s 8)9s

W0 Qs


http://ce.mazums.ac.ir/article-1-614-en.html

[ Downloaded from ce.mazums.ac.ir on 2025-12-22 ]

Sl sip

34.

35.

36.

37.

38.

39.

40.

41.

42,

43.

44,

45,

Gladden JM, Funk DC. Developing an
understanding of brand associations in
team sport: Empirical evidence from
consumers of professional sport. Journal
of Sport Management. 2002; 16(1); 54-
8L

Sajjadi SN, Khabiri M, Alizadeh G.
Factors affecting Fans’ Loyalty to the
Popular Teams; Iranian Premier Soccer
League. Journal of Sport Management
Studies; 2014; 10(18); 81- 99.
Azimzadeh SM, Razavi SM. Brand
associations and identity with emphasis
on the mediating role of citizenship
behavior among experts in the Head
Office of Sports and Youth in Khorasan
Razavi. New Approaches in Sport
Management. 2018; 5(19); 53-66.
Haddadian AR, Kazemi A, Feyz
Mohammadi SH. Investigating the
Effect of Customer Identification with
Brand on Loyalty through Service
Quality, Trust and Perceived
Value(Case Study: Homay Five Star
Hotel, Mashhad). New marketing
research. 2016; 2(21); 75- 92.

Parvari P, Sohrabi R, Asghari Najib M.
Identify the most important
determinants of brand identity and its
consequences. Journal of Business
Reviews. 2016; 13(74); 61-71.

Mirzaei M, Nazari R, Tabesh, S. The
promotion model of Sepahan Club
brand strategic position of MAXQDA
method. New Trends in Sport
Management. 2020; 7 (27); 33-46.
Baena V. Global marketing strategy in
professional sports. Lessons from FC
Bayern Munich. Journal Soccer &
Society. 2016; (30)2; 1-15.

Vrontis D, Shuv-Ami A, Papasolomou
I. New measure of brand equity status
of a basketball club. Journal of
Transnational Management. 2017; 1
(23); 39-63.

Bamert T, Wehrli HP. Service quality as
an important dimension of brand equity
in Swiss services industries. Managing
Service Quality, 2005; 15(2), 132-141.
Farquhar P.H. Managing brand equity.
Marketing research. 2009; 1(3); 24-33.
Keller NM. Transfer of brand equity in
brand extensions: The importance of
brand loyalty. Advances in Consumer
Research. 2003; 30 (1); 72-79.

Pyun DY, Kwon HH, Lee CW. The
influences of perceived brand quality
and ethnocentrism on consumption
patterns of a global sports brand: the
case of Korean college students.

46.

International ~ Journal ~ of  Sports
Marketing and Sponsorship. 2011;
13(1); 18-32.

Rajabzade R, Taleb-pour M, Haddadian
AR. and Jabbari Noughabi, M. Explain
the effect of brand equity, brand image
and fan commitment on the
international branding of the country's
top football clubs. New approaches in
sports management. 2018; 6(21); 21-33.

1€oe 1130 P o)ladd «@a3)L 2)9s

WL Jles

Yo


http://ce.mazums.ac.ir/article-1-614-en.html
http://www.tcpdf.org

